
Digital watermarking has received more and more attention as the distribution of
content over the Internet and proliferation of high-capacity, digital recording devices
have fuelled increased concerns over copyright protection of content. Watermarks
are a valuable mechanism for protecting audio, video, and data and they are also
becoming an important tool in facilitating e-commerce. Any company that is serious
about safely protecting and distributing their content and products will need to know
about digital watermarks. 

This book will provide readers with a knowledge of the principles and the practices
of watermarking, and will include discussions about a wide variety of applications,
theoretical principles, detection and embedding concepts, and the key issues of
digital watermarks--robustness, fidelity, fragility, and tampering.  Digital
Watermarking will be the first book of its kind to reveal the principles and practices
of watermarking in a unified way, which until now have remained buried in research
papers and articles. 

Features:

á Focuses exclusively on digital watermarking and thoroughly discusses the key
issues-robustness, fidelity, fragility, and tampering.

á Covers important standards that are being considered now for implementation in
systems within the next year.

á Emphasizes the principles and practices of watermarking--concepts are illustrated
through examples and algorithms.
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